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1. Structure of the evaluation plan

The evaluation will focus on three different items:

1. Evaluation of the results of project activities, as defined in the project application and by the project partners;

2. Evaluation of activities implemented by the project;

3. Evaluation of partnership working and of management efficiency.

Evaluation of results

First step: definition of the logical framework of the project and definition of  indicators and previewed results. Some of them are already defined in the project, some have to be quantified by the partners during partnership meetings.

Some indicators are quantitative: each partner has to take into account its own indicators and keep them monitored during the project.

Some indicators have qualitative nature: in this case we will use questionnaires, if possible on line if not possible on paper. For the questionnaires there will be a first internal evaluation (made by partner in charge of workpakage and/or lead partner) consisting in collection of the papers, digitalisation and first comment on data. Then there will be the external evaluation made by independent evaluator.

Four main results of the project have to be evaluated: 

1. Action research report

2. Modular designed courses

3. Multilingual web based learning platform

4. Trans regional learning network

Evaluation and monitoring of activities

Each activity need to have a strict monitoring for:

· Financial advancing 

· Physical advancing 

· Timetable respect

Data for monitoring are collected by the lead partner each 3 months from all partners. At least after one month the lead partner has to communicate to each partner if there are some problems in terms of expenditure of the budget and of realisation of different activities. If the case during a partnership meeting financial plan and timetable will be modified according to the results of the  monitoring activity.

Information will be collected form the partners using the schemes already agreed between partners and uploaded on the web site.

For timetable respect, the lead partner will update the timetable each three months, on the base of each partner physical advancing, underlying relevant delays on the previewed activities and if necessary proposing a change of the timetable.

There will then be even an evaluation of the partnership meetings: such evaluation will be used by lead partner for better organization of following meetings and by the evaluator to understand how partnership is working and if there is any need to make some adjustments.

Big effort has to be made to evaluate the level of satisfaction of the short term beneficiaries of the project:  persons older that 50 coming from rural areas.

On one hand there will be a self evaluation made by beneficiaries themselves.

For each activity involving final beneficiaries there has to be an evaluation questionnaire, with few questions considering:

· Expectations of beneficiaries from the activity;

· If the activity really met beneficiary expectations;

· How beneficiary’s competences have been improved thanks to the activity done, including ICT competences and communication competences.

On the other hand there will be an external evaluation made by project partner that will include analysis of competences acquired by single beneficiaries but even by groups/communities involved in the project. For this evaluation a questionnaire will be prepared and each partner will fill it including technical data (how many people where able at the beginning of the project to use Internet, how many are able now) but even personal comments, coming from deep observation of group activities during the whole project.

Evaluation of the partnership

This part will evaluate the partnership and how it is working: a good partnership is essential for a good project with effective results. An anonymous questionnaire will be distributed at the end of the project. 

logical framework of the project with result indicators. Not included management and meetings activities which are horizontal issues


Description
Indicator
Result
Fonts

General objective
Promote social inclusion through shared learning

Increase self confidence in old generation
% of beneficiaries feeling more self confident after project activities

questionnaire

Specific objective
Build European learning network for old people
N of persons included in the network during project activities 

% of people happy about network activities
90
questionnaire

Results
1. Action research report
N of people involved in the research




2. Modular designed courses
N of modules per partner

N of modules in total

N of ICT courses delivered

N of people participating in training activities

% of people whose skills are better after training
2

12

6

90
questionnaire


3. Multilingual web based learning platform
N of visitors not partners

number of blog entries (we promsied once a week per partner)

scores on courses (ICT and how to courses)

percentage of returning visitors 

bounce rate 

time on site 
25%

50%

4 minutes



4. Trans regional learning network
N of workshops in each country 

N of participant to workshops

N of brochures downloaded from the web site

N of participants to the learning weekend
2




Actions
1.1. Framework of research papers to be distributed to all partners

1.2. Involvement of local groups/communities and record their responses

1.3. Collection of all data and writing of final research paper





2.1. Development of modules for different topics involving old people and using different forms

2.2. storing of the modules in the web site

2.3. carring out of the course modules in each partner country

2.4 on line handbook collecting course modules

2.5. Workshops for mentoring and communication skills

2.6. ICT web course of 16 hours to be delivered by each partner





3.1. creation of the web platform

3.2. management of the platform





4.1. organisation of local workshops to present the project ideas and involve old people

4.2. organisation of an European learning weekend

4.3. dissemination of project brochure
 



2. Evaluation at 30/10/2009

2.1 Understanding of project goals and partnership tasks.

Many times Eu projects are defined by only some of the partners involved in the partnership: this fact implied that not always the project structure is clear to all partners and some misunderstandings can lead to delays in project implementation.

To make partners aware of their own understanding of the project and share the information among all partners a questionnaire has been developed (see structure in annex 1) and the results have been discussed during the partnership meeting in Tolmezzo (april 2008).

The results show that there is a good and sufficiently clear understanding of all partners as far as project goals and results are concerned. Most of the partners clearly know what are their tasks but even other partner tasks.

The only point that needs to be most efficiently developed is related to communication between partners and with the coordinator. This seems to be not enough clear and some efforts must be made by coordinator first of all to find out the right means to keep communication alive among the partners. The use of the web site could help so much in this effort.

2.2 Meetings evaluation

At the end of the three meetings a questionnaire has been filled by all partners.

This are the results, the numbers are average evaluation considering 1= poor and 5= excellent


Meeting in Helsinki
Meeting in Tolmezzo
Meeting in Stara Lubovna

Did we achieved our goals as a partnership?
5
4,2
5

Did I achieved my goals?
4,6
5
5

How was the communication during the meeting?
4,8
4,8
4,6

How was the communication between the meetings?
3,8
3,4
2,8

Was the timetable effective to accomplish work?
3,8
5
5

Was there enough time for social/cultural activities?
3,4
4,6
4,5

How was the meeting organized
4,4
4,6
5

The results need, in my opinion, some discussion among the partners, even if on communication issues deep discussion has already been made during the Stara Lubovna meeting.

· Goal achievements are very good, both for personal proposals and for project proposals. I must confirm this point having been present in the last two meetings, considering that discussion has been very effective;

· Weaknesses still come on the communication and discussion among the partners between the meetings: it is not a good point that the scores instead of growing went down during the project implementation. It should be that after some months partners knew each other better and thus could communicate better. My suggestion is to discuss this specific point during next meeting and find common solutions to avoid that same problem could happen in the future: one point may be better facilitation during the meeting in charge of the lead partner and some efforts by all partners to have communication almost daily during the normal activities using the internet. Even in this case the lead partner should “take the lead” and ask frequently all partners to communicate.

· The Stara Lubovna meeting agenda has been prepared to late (final version ready only one week before the meeting): it is important to have agendas ready at least 20 days in advance so that all partners can prepare materials if necessary.

2.3 Activities evaluation

Short description of main activities done.

Action research report

The report is still in preparation. Bangor University developed some framework for questionnaires to be used in approaching the learners and these frameworks will be adapted to local needs of all partners and used to collect information needed for the research.

Online courses

Partners agreed on a common framework for publishing ICT courses and How-to courses.

They also agreed on online evaluation form for all courses. Partners agreed on content and structure for ICT courses. ICT courses are offline almost prepared and are partly available online, even if the online versions are not always fitting the common framework agreed.

ICT courses were partly carried out by partners according to their learners needs. Learners had

a better understanding of website structure, lost a bit the fear for doing their work on our

project site. 

Slovakian partner did  hard work with local target groups in ICT and English teaching.

Eduate create some groups and started training activities, development of one how to course which gave the framework for all other courses

Italy started with informal meetings with the groups and produced two videos for how-to courses which are under revision and will soon be uploaded in the web site.

Romania is starting with some delay.

One remark: the online resources are yet not ready, still under development and discussion. The training already done by some partners is not based on the resources made by the project but on already existing resources that some partners, for their normal activity, already had. 

Project website

Done and still ongoing in development.

Partner's has been trained, online video tutorials has been developed for help.

The site is multilingual, contains structure for online courses, research, mentoring and

communication books, weblogs, personal contact forms, all reports, contracts and financial

report forms, internal forums for discussing issues about of the different workpackages (see next chapter for statistics).

European residential learning weekend

In preparation, ideas and materials are collected in the internal part of the project website in a wiki on website

Quality and evaluation

A quality and evaluation plan has been produced and discussed with partners and is

available on project website. First evaluation on common understanding of the project has been done and evaluation forms have been filled by all partners after each project meeting.

The exploitation plan has been produced.

Dissemination

Each partner organized an introductory presentation of the project to prospective

participants, some had meetings with local municipalities (Italy, Slovakia)

Romanian partner gave an interview to local radio station

Project logo has been created.  The first project flyer is available in all partner's languages.

Moreover the partners defined a  graphical vision for all presentations and videos which will be produced during the project.

A twitter account #doing2learn has been created and partners should start twittering

Project meetings

Three project meetings were carried out: first in 11/2009, second in 04/2009, third in

09/2009. All partners attended the first and third meeting, second meeting were attended by

UK, FI, DE, IT.

The following timetable respect will ease the understanding of what was planned and what has been done up to end of October 2009.

WP
Activities
Deadlines in the project application
Tasks done at 30/09/2009
Partner in charge

WP 2 dissemination
Dissemination plan
30/09/2010
Dissemination structure on line, need to be updated by all partners. Dissemination plan has not been made
Martha


On line project brochure
15/01/2009
Done
Martha


2 workshops in each country
30/09/2010
None
Martha


Graphical project vision
28/02/2009
Done
Martha

WP 3 quality and evaluation
quality and evaluation plan
25/11/2008
Evaluation plan on line

First partnership questionnaire on line

Meeting evaluation on line (Helsinki, Tolmezzo and Stara Lubovna)
Cramars


Evaluation report
30/09/2010
Interim evaluation report
Cramars

WP 4 web platform
Project web site
30/11/2008
Active
Eduate

WP 5 How-to course modules
Development of 2 courses each partner (on line)
30/04/2010
Definition and common agreement on the structure of the modules.

Only some modules already on line.
All partners


Carrying out of 2 course modules in each country
30/09/2010

All partners

WP 6 mentorship and communication skills

07/01/2009
Research on mentoring – to be summarised and made easy to understand for project target groups
Martha


4 hours course on mentoring in each country
30/03/2009
Done only by Eduate
All partners


4 hours course on communication in each country
30/03/2009
Done only by Eduate
All partners


Handbook on line
30/03/2009

Martha

WP 7 How to use ICT for publishing learning modules
Course structure on line
15/03/2009
In april a first proposal for course structure was made. In September a draft of the course was presented but it is not jet definitively on line.
Cramars


Delivery of the course at local level
31/05/2009
Done only by some of the partners
All partners

WP 8 action research and community engagement
Research and report
01/09/2010
Framework of questionnaires

Some data collected from partner countries

Some useful documents on line under book section
Bngr University


Handbook on working with communities
01/09/2010

Bngr University

WP 9 European learning weekend
Organisation of the workshop

First plan on how to structure the workshop
Bngr University


Participation to the workshop
01/06/2010

Bngr University

WP 10 Exploitation
Exploitation plan
15/02/2009
Exploitation plan on line
Apower


Informal meetings/events and diffusion
30/09/2010
Only some partners did but there is not enough evidence of it
All partners

2.4 Internet statistics

Considering than the web site is the main tool for project activities implementation, dissemination and communication it is important to see though statistics how it is working.

N of visits from beginning of the project till 30/09/2009: 1.716

Average visits per month: 156
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Sources of traffic: we can see that most of the traffic comes from search engines and especially google. Direct traffic is ¼ of the total and referring traffic is around 30%. On this point we can evaluate that only few visitors come to the site though the partners web sites (except from eduate that has good scores) and this point should be in my opinion strengthen in the future: all partner must pay more attention on connecting in most efficient way their web site with the project web site, considering that most people (especially old persons) will be more at ease to enter the “local institution” web site instead of an European one.
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Average time on site is more than 8 minutes considering the 11 months period, with some differences in the different months but anyway never under the 3 minutes. This is very good result considering that the envisaged result in the log frame is 4 minutes.
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Pageviews totally: 17.829

Average pageviews per visitor: 10
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For this time it is almost normal that most visited pages are the “general” ones, considering that research books and courses have been put on line only recently or not yet. In the future the visits to those pages have to increase to understand if and how final beneficiaries and not only partners are using the web site and its tools for implementing their competences in the IT but even in the other subjects of on line courses and researches.


[image: image7.wmf]Bounce rate nov 2008 - sept 2009

0,00%

5,00%

10,00%

15,00%

20,00%

25,00%

30,00%

35,00%

40,00%

45,00%

1 Dec

2008 - 31

Dec 2008

1 Jan

2009 - 31

Jan 2009

1 Feb

2009 - 28

Feb 2009

1 Mar

2009 - 31

Mar 2009

1 Apr

2009 - 30

Apr 2009

1 May

2009 - 31

May 2009

1 Jun

2009 - 30

Jun 2009

1 Jul

2009 - 31

Jul 2009

1 Aug

2009 - 31

Aug 2009

1 Sep

2009 - 30

Sep 2009


In this graphic one can see how many times each visitor went back to the web site: ¼ of visitors only one time but ¼ of them more that 50 times. The former are probably occasional visitors to the web site, the latter are probably partners using the site to communicate among them. In the  middle we find a goon percentage of persons coming back to the site many times and this is a pretty good score.
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One of the results the partners defined in the log frame is related to numbers of new visitors: 25%. This is an important indicator of how the project (and the partners) is able to involve always new people. The score is already good but attention has to be paid so that the score will be better in the future.

Another important information comes from the analysis of page visits, time on site and bounce rate of new visitors and returning visitors. There is huge difference in pageviews and time on site, while the bounce rate is almost the same.
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Finally a good point to be evaluated by partners is the geographical distribution of visits to the web site. Most of visits come from UK, but only 20% of such visits are new: perhaps this visits are made mostly by the partner and only few visitors are really potentially final beneficiaries, same in France. 
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3.Conclusions

Internal progress report forms have not been filled regularly by all partners and this is a weak point: internal progress reports are the only tool in the hands of the lead partner to see how activities are proceeding and if and how to modify something if needed. Even for the evaluator is impossible to work if there is a lack of information. It is important that all partner fill the forms in time and moreover with the figures of activities done. The figures, related to what we defined as results in the project application, must be collected regularly otherwise at the end of the project it will be almost impossible to recover them after months of work. This is especially true for all dissemination activities.

All partners must pay more attention on communication issues and on the respect of the deadlines they define during the meetings: in the project there are close interlinks among all activities and if one activity is in delay it will delay all the project. In the last period of the project there will be a lot of issues related to budget and administration and partner will have only short time to work with beneficiaries: so this work has to be done in the following 6 months.

Pay attention on all documents that are put on line in the public area: some courses for example are in the public area but not yet completed as they should be, following the common framework. Before going to the public area all documents must be in their final version.

Dissemination plan has to be made: not only the framework to collect information on activities already done but even a programme on what kind of activities each partner plan to do for dissemination from now till the end of the project.

Partners should start to organise the local workshops for dissemination activities: dissemination is a task that has to go along with all the project and does not have to be concentrated only at the end of it.

The dissemination table has to be kept updated at all times, so the coordinator may if necessary ask partners for more dissemination activities and the evaluator will have an easy way to se day by day if activities planned are really been implemented.

The final version of the courses must be uploaded quickly and following the agreed framework, to give time at local level to develop them. This is especially true for the mentoring and communication courses and ICT , which should be done before to all other courses.

Local activities with groups must be implemented quickly in the close future because there is lot of difference among the partners. This is especially true for the ICT courses: if they take too much time there will be not enough time then to evaluate results and impact of the project.

Research on mentoring and communication skills is in strong delay: pay attention to this point because  mentoring and communication skills must be developed by the learners before starting any other learning or teaching activity!

Use of the web site is increasing and this is a good point and even time spent on it is better than previewed: still there is the need for partners to use more the internal part of the site to communicate among them, especially form the coordinator to all other partners. There is eve the need to ease the use of the website by the learners and generally local target groups, and this can even be done by connecting more clearly each partner web site to the project web site.

ANNEX 1 

Questionnaire on understanding of project goals

LIFELONG LEARNING PROGRAMME

PROJECT Doing2 Learn

141998-LLP-1-2008-FI-GRUNTVIG-GMP

QUESTIONNAIRE

This short questionnaire has the goal to understand and make clear to all partners:

· If there is a common understanding of project goal, results and activities;

· If there is a common understanding of each partner role;

· What are the expectations of all partners in relation to partnership meetings.

Some questions need “open” answer, some others are “closed”. Pleas fill the questionnaire as complete as possible.

You can complete in the word format and send back by e-mail to lead partner before __________

Results will be discussed during the partnership meeting in Tolmezzo.

PARTNER ___________________________________________   DATE ________________

PERSON FILLING THE QUESTIONNAIRE _____________________________________

ROLE IN THE PROJECT ______________________________________________________

PART 1 – PROJECT –

1. What is the main GOAL of the Doing2Learn project as a whole?

2. What are main RESULTS of the project?

3. What is YOUR main goal as a partner inside the project?

4. Can you write in few sentences the major tasks of each partner inside the project (to fill for all partners including you)

P1 Martha 

P2 Wales University Bangor 

P3 Cramars 

P4 Eduate 

P5 LTAC

P6 APOWER 

5. What are the target groups of the project activities?

6. How many beneficiaries form different target groups you expect to involve during project activities?

7. What is your expectation from the lead partner, what should the lead partner do to ease your participation in the project and to reach project goals  (to be completed only by partners)

8. What is your expectation from the partners, what should they do to ease your management of the project and to reach project goals (to be completed only lead partner)

9. Is there something yet not clear in the project for you that you would like to discuss during next project meeting?

PART 2 – PARTNERSHIP MEETING EXPECTATIONS–

Generally speaking artnership meeting is not a place where someone tells you what to do, but where all partners have to discuss together and find agreements. Each partner has to be ready at least to present in detail its own WP activities. Do not expect lead partner to make all the work.

What are your expectations from the partnership meeting of Tolmezzo  (1 low  5 very high)

Better knowledge of other partners
1
2
3
4
5

Better communication with other partners (some time dedicated to ease communication with games for example)
1
2
3
4
5

Deep discussion of project activities
1
2
3
4
5

Definition of administrative and financial rules
1
2
3
4
5

Deep discussion of project goals
1
2
3
4
5

Deep discussion of project results and definition of figures to measure the results (if not yet included in the project application)
1
2
3
4
5

Knowledge of hosting partner territory – meeting with local groups/stakeholders
1
2
3
4
5

Timetable definition for all project activities
1
2
3
4
5

Your answers will help the better organisation of the meeting for all
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		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		# Graph
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		Month		Visits

		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		0.443594635		0.291108996		0.26529637
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		(direct)		557		0.265490944
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		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		29-Oct-08		29-Oct-09

		# ----------------------------------------
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		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		Month		Visits
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		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

				1716		156

		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site
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		1 Feb 2009 - 28 Feb 2009		0:03:17
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		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------
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		New Visitor
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		New Visitor		0.171686578		0.1370811181		0.4469525959
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				1716		156
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		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site

		1 Nov 2008 - 30 Nov 2008		0:17:50

		1 Dec 2008 - 31 Dec 2008		0:05:06

		1 Jan 2009 - 31 Jan 2009		0:06:54

		1 Feb 2009 - 28 Feb 2009		0:03:17

		1 Mar 2009 - 31 Mar 2009		0:06:39

		1 Apr 2009 - 30 Apr 2009		0:13:17

		1 May 2009 - 31 May 2009		0:08:48
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		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		29-Oct-08		29-Oct-09
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		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959





		



Visitors type  nov 2008 - sept 2009



		



Returning Visitor

New Visitor

nov 2008 - sept 2009




_109152920.xls
Grafico6

		1 Dec 2008 - 31 Dec 2008

		1 Jan 2009 - 31 Jan 2009

		1 Feb 2009 - 28 Feb 2009

		1 Mar 2009 - 31 Mar 2009

		1 Apr 2009 - 30 Apr 2009

		1 May 2009 - 31 May 2009

		1 Jun 2009 - 30 Jun 2009

		1 Jul 2009 - 31 Jul 2009

		1 Aug 2009 - 31 Aug 2009

		1 Sep 2009 - 30 Sep 2009



Bounce rate nov 2008 - sept 2009

0.2527

0.2672

0.3

0.2456

0.2314

0.2857

0.3846

0.367

0.2701

0.2074



n visits and sources

		

		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

				1716		156

		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637
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		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959
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		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156
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		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10
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		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%
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		# Table
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		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		# Graph

		# ----------------------------------------

		Month		Visits

		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

				1716		156

		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site

		1 Nov 2008 - 30 Nov 2008		0:17:50

		1 Dec 2008 - 31 Dec 2008		0:05:06

		1 Jan 2009 - 31 Jan 2009		0:06:54

		1 Feb 2009 - 28 Feb 2009		0:03:17

		1 Mar 2009 - 31 Mar 2009		0:06:39

		1 Apr 2009 - 30 Apr 2009		0:13:17
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		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# ----------------------------------------

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		Month		Visits
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		1 Dec 2008 - 31 Dec 2008		91
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		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

				1716		156

		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site

		1 Nov 2008 - 30 Nov 2008		0:17:50

		1 Dec 2008 - 31 Dec 2008		0:05:06

		1 Jan 2009 - 31 Jan 2009		0:06:54

		1 Feb 2009 - 28 Feb 2009		0:03:17

		1 Mar 2009 - 31 Mar 2009		0:06:39

		1 Apr 2009 - 30 Apr 2009		0:13:17

		1 May 2009 - 31 May 2009		0:08:48

		1 Jun 2009 - 30 Jun 2009		0:06:04

		1 Jul 2009 - 31 Jul 2009		0:04:26

		1 Aug 2009 - 31 Aug 2009		0:08:44

		1 Sep 2009 - 30 Sep 2009		0:09:48
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		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352
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		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site

		1 Nov 2008 - 30 Nov 2008		0:17:50

		1 Dec 2008 - 31 Dec 2008		0:05:06

		1 Jan 2009 - 31 Jan 2009		0:06:54

		1 Feb 2009 - 28 Feb 2009		0:03:17

		1 Mar 2009 - 31 Mar 2009		0:06:39

		1 Apr 2009 - 30 Apr 2009		0:13:17

		1 May 2009 - 31 May 2009		0:08:48

		1 Jun 2009 - 30 Jun 2009		0:06:04

		1 Jul 2009 - 31 Jul 2009		0:04:26

		1 Aug 2009 - 31 Aug 2009		0:08:44

		1 Sep 2009 - 30 Sep 2009		0:09:48

				1:30:53		0:08:15
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new visits

		# ----------------------------------------

		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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N of visits per  visitor  nov 2008 - sept 2009



		



Visitors loyalty - nov 2008 - sept 2009



		# ----------------------------------------

		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# ----------------------------------------

		doing2learn.eu

		Map Overlay

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0

		# --------------------------------------------------------------------------------
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		# ----------------------------------------

		doing2learn.eu

		New vs. Returning

		1-Nov-08		30-Sep-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Visits

		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

				1716		156

		Search Engines		Referring Sites		Direct Traffic

		928		609		555

		0.443594635		0.291108996		0.26529637

		google (organic)		907		0.432316492

		(direct)		557		0.265490944

		eduate.eu (referral)		407		0.19399428

		cp.fajnhosting.sk (referral)		44		0.020972355

		cvc.sk (referral)		36		0.017159199

		Month		Avg. Time on Site

		1 Nov 2008 - 30 Nov 2008		0:17:50

		1 Dec 2008 - 31 Dec 2008		0:05:06

		1 Jan 2009 - 31 Jan 2009		0:06:54

		1 Feb 2009 - 28 Feb 2009		0:03:17

		1 Mar 2009 - 31 Mar 2009		0:06:39

		1 Apr 2009 - 30 Apr 2009		0:13:17

		1 May 2009 - 31 May 2009		0:08:48

		1 Jun 2009 - 30 Jun 2009		0:06:04

		1 Jul 2009 - 31 Jul 2009		0:04:26

		1 Aug 2009 - 31 Aug 2009		0:08:44

		1 Sep 2009 - 30 Sep 2009		0:09:48
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		# ----------------------------------------

		doing2learn.eu

		Visitor Loyalty

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Histogram

		# ----------------------------------------

		Count of visits from this visitor including current		1 times		2 times		3 times		4 times		5 times		6 times		7 times		8 times		9-14 times		15-25 times		26-50 times		51-100 times		101-200 times

		29 October 2008 - 29 October 2009		565		131		79		51		39		32		30		25		130		176		330		348		156

		# --------------------------------------------------------------------------------

		1 time		565

		2-9 times		387

		10-50 times		636

		more than 50		504
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		# ----------------------------------------

		doing2learn.eu

		Top Content

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Page Views		n visits		average pages per visit

		1 Nov 2008 - 30 Nov 2008		1,395		90		16

		1 Dec 2008 - 31 Dec 2008		800		91		9

		1 Jan 2009 - 31 Jan 2009		1,631		131		12

		1 Feb 2009 - 28 Feb 2009		882		110		8

		1 Mar 2009 - 31 Mar 2009		1,123		114		10

		1 Apr 2009 - 30 Apr 2009		2,946		255		12

		1 May 2009 - 31 May 2009		2,096		210		10

		1 Jun 2009 - 30 Jun 2009		711		117		6

		1 Jul 2009 - 31 Jul 2009		656		109		6

		1 Aug 2009 - 31 Aug 2009		1,524		137		11

		1 Sep 2009 - 30 Sep 2009		4,065		352		12

				17,829		1,716		10

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Page		Page Views		Unique Page Views		Avg. Time on Page		Bounce Rate		% Exit		$ Index

		/en		2201		748		70.6		17.90%		0.2		0

		/		1247		881		67.1		16.67%		0.2		0

		/en/image		487		272		24.5		14.29%		0.0		0

		/en/home		486		184		68.5		16.67%		0.1		0

		/en/courses		423		150		42.7		0.00%		0.0		0

		/en/project-description		378		231		83.9		30.00%		0.2		0

		/en/research-book		341		151		43.0		12.50%		0.0		0

		/en/og		338		149		34.3		33.33%		0.0		0

		/en/forum/19		326		190		40.2		0.00%		0.0		0

		/en/reports		321		195		51.9		11.11%		0.1		0

				6548		3151		52.6811660763		15.25%

		Month		Bounce Rate

		1 Dec 2008 - 31 Dec 2008		25.27%

		1 Jan 2009 - 31 Jan 2009		26.72%

		1 Feb 2009 - 28 Feb 2009		30.00%

		1 Mar 2009 - 31 Mar 2009		24.56%

		1 Apr 2009 - 30 Apr 2009		23.14%

		1 May 2009 - 31 May 2009		28.57%

		1 Jun 2009 - 30 Jun 2009		38.46%

		1 Jul 2009 - 31 Jul 2009		36.70%

		1 Aug 2009 - 31 Aug 2009		27.01%

		1 Sep 2009 - 30 Sep 2009		20.74%
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		# ----------------------------------------

		doing2learn.eu

		Map Overlay

		29-Oct-08		29-Oct-09

		# ----------------------------------------

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Country/Territory		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		United Kingdom		478		12		578		20.08%		0.2008368201		478		0		0		0

		France		294		12		837		9.18%		0.2380952381		294		0		0		0

		Slovakia		293		12		346		25.94%		0.252559727		293		0		0		0

		Finland		256		11		686		32.81%		0.2109375		256		0		0		0

		Germany		205		4		150		38.05%		0.3902439024		205		0		0		0

		Italy		169		16		759		14.20%		0.1420118343		169		0		0		0

		Romania		143		11		462		14.69%		0.2027972028		143		0		0		0

		Switzerland		97		6		459		17.53%		0.2783505155		97		0		0		0

		United States		43		3		102		95.35%		0.6046511628		43		0		0		0

		Sweden		11		1		11		90.91%		0.7272727273		11		0		0		0
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		# ----------------------------------------

		doing2learn.eu

		New vs. Returning

		1-Nov-08		30-Sep-09

		# ----------------------------------------

		# ----------------------------------------

		# Graph

		# ----------------------------------------

		Month		Visits

		1 Nov 2008 - 30 Nov 2008		90

		1 Dec 2008 - 31 Dec 2008		91

		1 Jan 2009 - 31 Jan 2009		131

		1 Feb 2009 - 28 Feb 2009		110

		1 Mar 2009 - 31 Mar 2009		114

		1 Apr 2009 - 30 Apr 2009		255

		1 May 2009 - 31 May 2009		210

		1 Jun 2009 - 30 Jun 2009		117

		1 Jul 2009 - 31 Jul 2009		109

		1 Aug 2009 - 31 Aug 2009		137

		1 Sep 2009 - 30 Sep 2009		352

		# ----------------------------------------

		# Table

		# ----------------------------------------

		Visitor Type		Visits		Visits		Pages/Visit		Avg. Time on Site		% New Visits		Bounce Rate		Visits		G1		Goal Conversion Rate		Per Visit Goal Value

		Returning Visitor		1250		0.7284382284		0.828313422		0.8629188819		0		0.5530474041

		New Visitor		466		0.2715617716		0.171686578		0.1370811181		1		0.4469525959

		# --------------------------------------------------------------------------------

		Returning Visitor

		New Visitor

				Pages/Visit		Avg. Time on Site		Bounce Rate

		Returning Visitor		0.828313422		0.8629188819		0.5530474041

		New Visitor		0.171686578		0.1370811181		0.4469525959
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